Partnership for a Healthy Community
Board Meeting
September 24, 2020
1:00pm-2:30pm
WebEx

AGENDA
1. Approve 08/27/2020 meeting minutes (Action) (Pages 2-4)
2. Board Business
a. Conduit/Impact Peoria Update Timeline (Lisa) (Information)
b. Marketing/Branding Update (Jennifer/Hillary)

I. Healthy HOI Discussion Board (Hillary) (Discussion)
II. Cancer Social Marketing (Action) (Pages 5-9)
c. Utilization of Template for Reporting and Adding “Related Accomplishments” (Lisa/Tim)
d. Cares Partnership (Holly) (Discussion) (Pages 10-17)
3. Committee Updates
a. Data
b. Mental Health & Substance Use (Pages 18-21)
c. HEAL
d. Cancer
4. Member Announcements

Next Meeting:
Thursday, October 22, 2020
1:00pm-2:30pm
TBD

Partnership for a Healthy Community Board
Meeting Minutes
August 27, 2020
Members Present via Conference Phone:

Beth Crider
Monica Hendrickson
Joel Shoemaker
Larry Weinzimmer
Jennifer Zammuto

Others Present:

Amy Roberts
Amanda Smith
Kaitlyn Streitmatter

Greg Eberle
Holly Bill
Sally Gambacorta
Adam Sturdavant
Tim Heth

Meeting was called to order at 1:00 pm by Ms. Hendrickson
Approval of 06/25/2020 Meeting Minutes
Mr. Weinzimmer made a motion to approve the minutes from the June 25, 2020 meeting. Motion
was seconded by Mr. Eberle. Motion carried (7,0).
Board Business
Healthy HOI Discussion Board
Ms. Aggertt asked that this item be added to the agenda, however, was not present at this meeting.
This will be tabled until the next Partnership Board meeting.
Ms. Zammuto joined the meeting at 1:04 pm.
Marketing/Communications
Ms. Zammuto stated they had a great call with the hospitals and health department PIOs that were
asked to join the Marketing/Communications, however, Ms. Zammuto only received one name in
mid-June. Ms. Zammuto stated that her and Ms. Aggertt can do their best, but need more support.
Is there anyone else (doesn’t have to be a PIO) but has a strong communication person to add? If
you have someone in mind, please send them to Ms. Zammuto and she can reach out to them. Mr.
Weinzimmer stated there is not a lot of marketing healthcare, so someone from the outside that
might need to be called in.
Dr. Sturdavant joined the meeting at 1:07 pm.
Conduit/Impact Peoria Update
Ms. Fuller was not present at this meeting, so Ms. Amanda Smith gave an update in her place. Ms.
Smith stated a meeting is scheduled, which is a follow up to the last brainstorming meeting that was
pre-COVID. The second Conduit visioning screening session is scheduled for August 31st.
Mr. Heth joined the meeting at 1:12 pm.
Cancer Social Marketing
The Cancer priority action team is wanting to have some PSAs, press releases ready to go on behalf
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of the Partnership. They are also looking at some of the other campaigns available. The idea would
be that we’d be using the different entities to promote the work and why it’s so important. The
Cancer Social Marketing team is asking for approval by the board to start looking at how to identify
and release those messages and doesn’t have to come back to the board every time there is a new
message. Ms. Bill stated that Tazewell’s logo on it and asked Ms. Zammuto when to use what logo
and Ms. Zammuto stated that still needs to be discussed and decided. There was discussion around
logo usage and consistency. A call will be coordinated with Ms. Zammuto, Ms. Aggertt, Ms. Fuller, &
Ms. Hendrickson will have a call to talk about this further. This item has been tabled until the next
Partnership Board meeting.
Committee Updates
Mental Health & Substance Use
Ms. Bill stated that the Mental Health and Substance Use action teams are still in the same place
over the last couple of months, due to COVID. There has been a lot of working together via virtual
meetings and many updates on how COVID has impacted committee members and their agencies.
Narcan kits have still been getting out there, virtual mental health access is great, but there are
some that are falling behind because of COVID. The steering committee talked about going back to
the basics of how the group is going to reach their goals and objectives. There are many activities
going on, but are not specifically outlined in the plan. The next meeting is Monday, August 31st and
will ask what you or your agency are doing that is working toward to goals and objectives. This will
help to keep members engaged and knowing that their work is important. Ms. Bill stated they are
also working on getting a list to put together of Mental Health First Aid trainers.
HEAL
Mr. Eberle stated HEAL is trying to build their assets and figure out how to address obesity. Food
insecurity is going great at this time. Mr. Eberle introduced Ms. Kaitlynn Streitmatter for an update.
Ms. Streitmatter stated they are working really well together and have a food pantry and they are
working on a social media campaign as September is Hunger Awareness Month. They would like to
do something similar around obesity but need the guidance of the Partnership. They would like to
highlight some of the work their Partners are doing and get marketing and education tips on the
social media campaign. Mr. Eberle suggested having a portion say “Supported by” on the marketing.
There was more discussion around marketing. Ms. Zammuto stated if this is time sensitive material,
there is no reason it should be held back for more discussion. Ms. Bill stated this was supported by
the PFHC Board last year as well. Mr. Eberle stated there needs to be more discussion but are
headed in the right direction.
Cancer
Mr. Heth did not attend the Cancer meeting, but Ms. Smith was able to give an update. Ms. Smith
stated they provided approval for the social marketing campaign and were wanting the Partnership
to share that message. They are starting to reignite their screenings and get individuals back in.
Colorectal is looking to do some work with the caravan and possibly provide testing and work with
Woodford county to provide testing as well. For breast cancer, they talked about a grant that OSF
received from the American Hospital Association to do some outreach to women who don’t
normally get those screenings. They also have the tobacco free grant that is being submitted and
work is being doing around that. Next year, all the grant dollars will be back focused on the grant,
versus COVID. They are also working with PCCHD on the Edwards grant to work with patients at risk
for lung cancer. The consistent message is getting people back in for screenings and letting them
know it’s safe to do so.
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Member Announcements
There were no other member announcements.
The meeting adjourned at 2:02 pm.
Next Meeting: September 24, 2020 1:00-2:30, TBD
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Partnership for a Healthy Community
Cancer Priority Action Team
In an effort to promote cancer screenings, the Cancer Priority Action Team has prepared a
public service announcement (PSA) and press release. The Cancer Priority Action Team
requests that the PSA and press release be sent collectively on behalf of the Partnership for a
Healthy Community Board. Partnering organization are also encouraged to promote cancer
screenings using the consistent, evidence based messaging identified by the Cancer Priority
Action Team.
In addition to the PSA and press release, the Cancer Priority Action Team has also identified
several evidence based cancer screening campaigns. Partnering organization are encouraged to
promote cancer screenings through these campaigns, which include:
•
•
•
•

Saved by the Scan Campaign Toolkit for Lung Cancer Screening
savedbythescan.adcouncilkit.org
Screen for Life: National Colorectal Cancer Action Campaign
cdc.gov/cancer/colorectal/sfl/
Colorectal (Colon) Cancer Social Media Posts and Images
cdc.gov/cancer/colorectal/resources/social-media.htm
The Tazewell County Health Department Illinois Breast and Cervical Cancer
Program (IBCCP) continues to provide free health screenings for women who
qualify. There are no income guidelines. Screenings include gynecological exams, pap
tests, and mammograms. Some diagnostic testing is also covered. IBCCP serves
uninsured and underinsured women from ages 21-64 who reside in Marshall, Peoria,
Tazewell and Woodford counties. Please contact us for more information at 309-9290324 or toll free at 866-925-5511.
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Partnership for a Healthy Community
PUBLIC SERVICE ANNOUNCEMENT

FOR IMMEDIATE RELEASE

Your name
Phone
E-mail

CANCER SCREENING IS STILL IMPORTANT
If you had an appointment for screening that was postponed or canceled due to the COVID-19
pandemic, talk to your healthcare team about when to reschedule. Your provider can discuss
balancing the risk and benefits of being screened now or postponing for a later date, taking into
account your personal and family history, risk factors and the timing of your last screening.
Screenings look for cancer in people who don’t have symptoms, which are different from tests
your provider might order if you have symptoms that might be from cancer, such as lump in the
breast or blood in the stool. If you are experiencing symptoms, contact your provider right
away.
###
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FOR IMMEDIATE RELEASE: DATE
Partnership for a Healthy Community
Healthyhoi.org

CANCER SCREENING IS STILL IMPORTANT
Peoria, IL: If you had an appointment for screening that was postponed or canceled due to the
COVID-19 pandemic, talk to your healthcare team about when to reschedule. Your provider
can discuss balancing the risk and benefits of being screened now or postponing for a later
date, taking into account your personal and family history, risk factors and the timing of your
last screening.
Screenings look for cancer in people who don’t have symptoms, which are different from tests
your provider might order if you have symptoms that might be from cancer, such as lump in the
breast or blood in the stool. If you are experiencing symptoms, contact your provider right
away.
About The Partnership for a Healthy Community: The Partnership for a Healthy Community
(PFHC) is a community-driven partnership of public and private partners working together to
address priority health issues in Peoria, Tazewell and Woodford Counties in Illinois.
Our Vision for the tri-county region will be a thriving community that is inclusive, diverse, and
sustainable to ensure health equity and opportunity for well-being for all.
###
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The Best Protection
is Early Detection!
Take Charge of Your
Health and Enroll
Today!
Serving the Women of
Marshall, Peoria, Tazewell
and Woodford Counties

Tazewell County Health Department
21306 Illinois Route 9
Tremont, Illinois 61568
866-925-5511

Contact the Tazewell
County Health Department
to enroll in the Illinois
Breast and Cervical Cancer
Program

To find out if you are
eligible for the Illinois Breast and
Cervical Cancer Program
through the Tazewell County
Health Department, call
Michele at 309-929-0324 to see if
you qualify for free
mammograms and/or pap tests.

A FREE screening program offering

mammograms & pap tests
for eligible women

866-925-5511
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Funding provided by the Illinois Department of Public Health
3/19

About the Program
Funded by the Illinois Department of Public Health

Who Qualifies?


and housed within the Tazewell County Health

Women living in Illinois in Marshall, Peoria

Screenings and
Treatment

Tazewell, or Woodford county

Women between the ages of 40 and 64 can



No income guidelines

receive free mammograms for breast cancer

Marshall, Peoria, Tazewell, and Woodford counties.



Between the ages of 21 and 64

IBCCP provides qualifying women with FREE breast



Uninsured, underinsured

Women who need treatment may qualify for



Insured with high deductibles

free follow-up services, including women

Department , the Illinois Breast and Cervical
Program (IBCCP) serves eligible women living in

and cervical cancer screenings. Clients do not have
to travel to Tazewell County to receive services.

screening. Women ages 21 to 64 can receive

free pap tests to screen for cervical cancer.

diagnosed prior to using this program.

Providers are available in each of the four counties.

Sex, HPV, and
Cervical Cancer

Mammograms: A mammogram is an x-ray of

the breast and is the best screening tool in
finding breast cancer in its earliest stages. Breast
cancer is the most common cancer in women,

Cervical cancer is caused by Human Papilloma

and when detected early, can be successfully

Virus (HPV), which is a Sexually Transmitted

treated. (According to Centers for Disease

Infection (STI). HPV is extremely common and

Control and Prevention)

almost every person who has ever had sex is at risk
of contracting HPV. It can take years after sexual

Pap Tests: A pap test looks for changes in

contact for abnormal cells and cancers to develop.

cervical cells that might lead to cancer. Pap tests

While most strains of the HPV virus do not cause

can find cancer in its earliest stage when it is

cancer, routine screening is important.

easier to treat. There are rarely any signs or
symptoms for cervical cancer.
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Cares

Mental Health Awareness Campaign
Major Partnership
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Cares

Why are we here?
As Central Illinois begins to make the transition from shutdown to recovery, it is clear the last several
months have had a profound affect on the lives of everyone throughout our community. Many of our
fellow residents personally affected by the virus itself, job loss, children have been forced to learn from
home and the long-term affect on local business is yet to be seen.
One easy to over look area is the mental affect the shutdown orders have caused. Higher levels of
anxiety, depression and thoughts of suicide have been reported. At Mix 106.9, we want to shed light
on these sensitive issues and offer useful information, support and help to our listeners through a new
initiative – Mix 106.9 Cares.
We need your help – as a major partner, we’ll rely on you for content positioning you as the expert in
this sensitive subject matter.
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Cares

Major Partnership Marketing Elements
Promotional Period: 9/7/2020 to 11/1/2020 (8 weeks).
As our exclusive major partner, your business is included in all of the following:
ON AIR PROMOTIONAL ANNOUNCEMENTS:
 A minimum of 35 produced “Mix 106.9 Cares” promotional announcements every week –
highlighting helpful information and positioning you as the expert.
 20 produced :30 commercials airing Mon-Fri 5am-8pm every week promoting your business
ONLINE, EMAIL AND SOCIAL MEDIA:
 Promotion on mix1069.com sites with links to your business’ site.
 Business sponsor mention within weekly social media post from Mix 106.9 station facebook page.
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Cares

Let’s Get Started
Major Partnership Investment: $2,800 per month net

Authorized Signature

Printed Name

MWC Advertising Signature

Date

Terms: All MWC Credit terms apply. Due to the exclusive nature of this agreement, sponsorship is non-cancelable. MWC Advertising and Mix 106.9 do not discriminate in
the sale of advertising time, and will accept no advertising or sponsorship that is placed with intent to discriminate on the basis of race or ethnicity. You hereby certify that
you are not buying this sponsorship or the included airtime under for a discriminatory purpose, including but not limited to decisions not to place advertising on particular
stations on the basis of race, national origin, or ancestry.
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Cares

Cares

Mental Health Awareness Campaign
Major Partnership

Cares
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Why are we here?
As Central Illinois begins to make the transition from shutdown to recovery, it is clear the last several
months have had a profound affect on the lives of everyone throughout our community. Many of our
fellow residents personally affected by the virus itself, job loss, children have been forced to learn from
home and the long-term affect on local business is yet to be seen.
One easy to over look area is the mental affect the shutdown orders have caused. Higher levels of
anxiety, depression and thoughts of suicide have been reported. At Super Hits WIRL, we want to shed
light on these sensitive issues and offer useful information, support and help to our listeners through a
new initiative – WIRL Cares.
We need your help – as a major partner, we’ll rely on you for content positioning you as the expert in
this sensitive subject matter.

Cares
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Major Partnership Marketing Elements
Promotional Period: 9/7/2020 to 11/1/2020 (8 weeks).
As our exclusive major partner, your business is included in all of the following:
ON AIR PROMOTIONAL ANNOUNCEMENTS:
 A minimum of 35 produced “WIRL Cares” promotional announcements every week – highlighting
helpful information and positioning you as the expert.
 30 produced :30 commercials airing Mon-Fri 5am-8pm every week promoting your business
ONLINE, EMAIL AND SOCIAL MEDIA:
 Promotion on 1290WIRL.com site with links to your business’ site.
 Business sponsor mention within weekly social media post from Super Hits WIRL station
facebook page.

Cares
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Let’s Get Started
Major Partnership Investment: $1,200 per month net

Authorized Signature

Printed Name

MWC Advertising Signature

Date

Terms: All MWC Credit terms apply. Due to the exclusive nature of this agreement, sponsorship is non-cancelable. MWC Advertising and WIRL do not discriminate in the
sale of advertising time, and will accept no advertising or sponsorship that is placed with intent to discriminate on the basis of race or ethnicity. You hereby certify that you
are not buying this sponsorship or the included airtime under for a discriminatory purpose, including but not limited to decisions not to place advertising on particular stations
on the basis of race, national origin, or ancestry.

Cares
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PRIORITY ACTION TEAM PROGRESS REPORT: MENTAL HEALTH
Priority Areas:

Mental Health &
Substance Use

Goals:

MENTAL HEALTH: Improve mental health
among tri-county residents through
preventative strategies and increased access to
services.
SUBSTANCE USE: Reduce substance use to
protect the health, safety, and quality of life for
tri-county residents.

Co-Chairs:

Holly Bill (HCHL), Tim Bromley (OSF)

Objectives:

Description:

What?

By When?

2020-2022 Mental Health is combined with Substance Use at this
time. Meetings are scheduled for the last Monday of the month
from 9:00 AM - 10:30 AM, rotating at each of the three health
departments in the following order: Peoria City/County Health
Department, Tazewell County Health Department, and Woodford
County Health Department. The agenda and minutes are posted
at www.healthyhoi.org. NOTE: All meetings are being held
virtually at this time due to COVID-19.

MH Objective 1: By December 31,
2022, decrease the number of
suicides in the tri-county area by
10%.

December
31, 2022

MH Objective 2: By December 31,
2022, decrease the number of
residents in the tri-county areas
who reported feeling depressed
or anxious in the past 30 days by
10%.

December
31, 2022

Measure?
Baseline:
Suicide deaths
(per 100,000)
2015: PC 10.9,
TC 12.0, and WC
15.8; IL 9.5
(Baselines are
various from the
CNHA)
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Recap of Current Month
September 2020 Update: The committee has been consistently
meeting through January, transitioning to virtual meetings due
to COVID-19. In August, it was time to “get back on track” with
the committee’s strategies after being put on hold as far as
activities due to COVID-19. Overall we have high attendance and
engagement, and a very diverse group with good community
agency representation. We just recently invited two new
community resources- 211 and a new organization, Lifting Up.

SU Objective 1: By December 31,
2022, reduce the rate of druginduced deaths within the tricounty region by 10% from 22.2
per 100,000 tri-county residents
to 20.0 per 100,000.

December
31, 2022

Baseline: 2018 IL
Vital records
overdose data
(Peoria- 51,
Tazewell- 26, and
Woodford- 3);
2017 Community
Survey Data

SU Objective 2: By December 31,
2022, increase the proportion of
adolescents reporting never using
substances in the tri-county area
by 5%.

December
31, 2022

Baseline: Any
substance used in
the past year
(CHNA?)

Challenges/Issues
•

•

•

At this point, the biggest challenge has been related to
COVID-19. While some activities are doing well (virtual
learning and Narcan distribution, for example), other areas
are falling behind (classroom learning, teacher training, for
example).
Another challenge is determining where we are at this point
in regards to the objectives. We need help from the data
team to determine where we are at before the next
assessment tells us that and it’s too late.
Finally, a challenge continues to be that some efforts are only
focused in one area or county. We are striving to ensure that
all counties are included, but it’s difficult depending on
funding/people.
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Plan for Upcoming Month
•

•
•

•
•

This month, we were focusing on getting “back to the basics”,
and are taking a look at the activities in the community that
can really impact suicide, depression, anxiety, regardless of
whether it’s a listed priority. We noted that our priorities are
important, but sometimes limits the ability for all partners to
be involved- for example, where does the Police Department
fit in here? They are not specifically listed as leading a priority
activity, but crucial to improving our overall goal.
Lifting Up Update
Holly is reaching out to all MHFA and YMHFA trainers in the
area to schedule a meeting; hoping to build a “cadre” of
trainers to be able to deploy to the community when training
is needed. Once we have a cadre established and understand
funding for each of these agencies (ie. Can we provide
community trainings for free or do we need to find a funding
source, we will likely promote trainings and need help
spreading the word to increase # of people trained).
This month, we would really like to see some feedback on
where we are on the data. We are a little worried that it will
be too late if we have to wait for the next CHNA survey.
Need help with some objectives:
o Mass Media Campaigns: Determining if TC’s mass media
campaigns could be shared in PC and WC, as well. There
are no billboards, just stall readers for now (junior high
and high schools). IYS booklet is also distributed. Is there
more we can do? How can we pool resources? Can
someone from PC/WC help out to share this message?
Social media messages could also be shared with PFHC.
What else can we do?
o “Behavioral Health Primary Integration”. This objective is
really moved by UPH and OSF, and we have little control
over it. We did add in the virtual behavioral healthcare

Data Points
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advocacy, which has been great, but if anyone can add to
this, please let me know.
o Youth Suicide Prevention Programs for TC and WCSuicide prevention programs can be offered virtually. We
are in need of more for TC and WC, as this, again, is very
PC focused. If you are able to connect Holly with any
schools in TC or WC (middle and high) please do.
o Virtual Rx Drug and Mental Health Basics is available for
free through Everfi. We need additional schools to sign up,
and REALLY need Pekin High School. Everfi is reaching out
to Pekin High, but if anyone has connections at any tricounty schools, please connect me.
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